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Overview 
First Coast Promotions is a family-owned 

business which helps companies, organizations, and 
sports teams find, create, and purchase promotional 
items. Along with creating and selling these 
promotional items, First Coast Promotions develops 
short-term online stores for special events. Using 
these online stores, their customers can buy their 
promotional products in an efficient way. After these 
online stores close, the items are sorted, and shipped 
in bulk to one location. Through this website, 
customers can browse and purchase promotional 
items, as well as view previous online stores that First 
Coast Promotions has developed. 
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Design Brief 
Design Problem 

When I first visited the First Coast Promotions website, I noticed that there are several 
design issues. The website’s header contains the main design issues on the website. For 
example, the header is inconsistent from page to page. It also lacks alignment and appropriate 
placement of items. Due to these inconsistencies and the awkward placement of buttons, the 
website becomes difficult to navigate. By redesigning this website and integrating more design 
principles, it will become more pleasing to look at, while also making it easier to use. 

Objectives 

 Clean up pages by reducing clutter- especially home page 
 Eliminate excessive white space 
 Use proximity and alignment to organize pages better 
 Keep headers and footers consistent across all pages 

Assumptions 

I can assume that the website’s target users will want to see a site with a clean, 
professional look. Users of this site may not know what they want, which means it is important 
that they can browse the website and navigate easily. Because they may be browsing, they will 
not be looking to use the website quickly. 

Target Users 

The target users for this site are business owners looking to promote their business with 
simple promotional products. It would also be any organization or sports team looking to sell 
products for their events and teams. These organizations and sports teams may request short 
term websites to help sell their products and apparel. 

User Tasks 

 Search, browse, and order promotional items for your business, organization, or sports 
team  

 View previously made short-term online stores 
 Request short-term online stores to sell promotional items for your own business 

User Story 

George wants to promote his new business by handing out free water bottles with his 
company’s logo on it at an upcoming fundraiser. He pulls up the First Coast Promotions home 
page and then types in “water bottle” in the search bar. He finds the water bottle he likes and 
then clicks on it. On the product’s page, he clicks on the “Create Virtual Sample” button and 
places his company’s logo on the water bottle. George then clicks on “Add to Cart” and 
purchases 50 water bottles with his company’s logo on it.  
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Site Map 

 

 

This sitemap is an outline of the First Coast Promotions website. On the home page, the 
user will see five different navigation buttons, as well as a shopping cart button, which guide 
the user to different pages.  

 When a user clicks on the “Products” tab, they will be guided to a product listing page. 
From there, the user can click on an individual product to see more details about it. On 
this product page, users can create a virtual sample of what they want the product to 
look like, as well as add it to their shopping cart. 

 When a user clicks on the “News & Videos” tab, the will be directed to a page displaying 
news, events, and featured videos about the company. From this page a user can view a 
video, or click on any of the news or event links. 

 If a user wants to view their shopping cart, they can click on the “Cart” button in the 
page header. From here, the user will be guided to their shopping cart and into the 
checkout phase. 
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Annotated Wireframes/Prototype 

Home Page 

 

 

 

 

 

 

 

 
 

 

Main Navigation: This can 
be seen on every page 
and is the main method of 
navigating through the 
site 

Highlighting: The “Sign In” 
button and main 
navigation links are 
emphasized by using a 
blue background and 
white text. This makes 
them stick out from the 
rest of the page. 

Search Bar: This search 
bar allows users to search 
for products. It is placed 
in the header so it is easy 
to find. 

Image Carousel: This 
carousel displays ads and 
featured products to 
attract the user’s attention. 

Footer: The footer 
displays important 
information such as 
contact information and 
location. It also includes a 
place to sign up for the 
newsletter. It is identical 
across each page. 

Testimonials: This is where 
videos of satisfied 
customers talk about their 
experience with First Coast 
Promotions. 

Product Listing Page: If a 
user is looking to browse 
the available products, they 
can click on this link to view 
the product listings. 

Featured: Featured 
products, as well as a 
product of the day, are the 
main items on the home 
page. This will promote 
certain items that may be 
overlooked in the product 
listing page. 

Placeholders: Boxes with 
X’s in them represent 
images or videos. 
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Product Listing Page 

  

Consistency: This header 
is consistent from page to 
page because it does not 
change format on any 
page. 

Accordion Menu: Each 
tab in this side menu 
displaying the search 
filters opens and closes. 
By closing the menu 
items, it reduces clutter 
on the page. 

Secondary Navigation: 
These links navigate the 
user from page to page in 
the results. This is located 
above the listed products 
as well. 

Drop-Down Choosers: 
These drop-down 
choosers allow the user to 
select a category, number 
of items displayed on 
each page, as well as a 
way to sort the product 
results. 

Highlighting: The “Sign In” 
and “Search” buttons are 
emphasized by using a 
blue background and 
white text. This makes 
them stick out from the 
rest of the page. 

Alignment: The columns 
and rows are aligned 
vertically and horizontally 
to make it easy to read 
through the product 
listing page. 

Product Page: If a user is 
looking to find out more 
information, or buy a 
product, then they can click 
on the product’s box to 
view the product page. 
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Product Page   

Highlighting: The “Sign In,” 
“Add to Cart,” and “Create 
Virtual Sample” buttons are 
emphasized by using a blue or 
green background and white 
text. This makes them stick out 
from the rest of the page. 

Accordion Menu: Each 
tab in this menu opens 
and closes. By closing the 
menu items, it reduces 
clutter and scrolling. 

Product Images: Each 
product has multiple 
images so the customer 
knows what they are 
buying. They are also able 
to click on other images 
shown below the main 
image. 

Create Virtual Sample: 
The customer has an 
option to create a virtual 
sample of their 
promotional item by 
uploading a logo onto the 
product. 

Add to Cart: Once the 
customer is ready to 
purchase a product, they 
can click on the “Add to 
Cart” button. This will 
lead them to another 
page to input their 
payment information and 
check out. 

Proximity: The proximity of the 
elements create the illusion of 
3 columns, even though there 
are no visible lines separating it 
into 3 columns. Therefore, the 
proximity of the elements in 
the footer make it a clean, 
readable design. 
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Before and After- Home Page 
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Before and After- Product Listing Page 
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Before and After- Product Page 
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Reflection 
 There were a few key design principles I focused on when redesigning the First Coast 
Promotions website. The first principle, which I believe impacted my design the most, was 
alignment. Looking at the header section of each page, it is noticeable how the old design lacks 
use of alignment. It looks as if the main navigation menu, shopping cart, and the phone and 
email information is randomly placed in the header with a great area of white space in 
between. In my design, I believe I did a successful job of fixing these issues by making the 
header more grid-like. I also noticed that in the old design there was a lack of consistency in the 
header from page to page. The First Coast Promotions logo even disappears when navigating 
away from the home page. To fix this, I simply made the header look the exact same for each 
page. 

 Another key principle I integrated into my new design was highlighting. For example, it 
was important that I emphasized the “Sign In” and “Add to Cart” buttons so the users are able 
to find them easily. Although these buttons are not necessarily larger than other items on the 
page, the use of blue and green color grabs the attention of the user. 

 One of the other modifications I made to the pages was removing the search bar in the 
middle of the page, before placing it in the header. The reason for this was to save room and 
reduce the amount of scrolling down the page. My new design is simpler throughout and does 
not require as much page scrolling. 

 Although I made changes in the body section of each page, the majority of the redesign 
work came in the page headers. I also believe the strongest part of my design is the page 
headers because it is simpler and more compact. There is no more awkward white space 
anywhere in the header, or the rest of the pages. The weakest part of my design may be the 
product page. Some users may not be a fan of the accordion menus, especially when they want 
to see information about a product, but I thought it may be the best option to save space and 
reduce scrolling. 


