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Overview

First Coast Promotions is a family-owned
business which helps companies, organizations, and
sports teams find, create, and purchase promotional
items. Along with creating and selling these
promotional items, First Coast Promotions develops
short-term online stores for special events. Using
these online stores, their customers can buy their
promotional products in an efficient way. After these
online stores close, the items are sorted, and shipped
in bulk to one location. Through this website,
customers can browse and purchase promotional
items, as well as view previous online stores that First
Coast Promotions has developed.



Lattimer 2

Design Brief

Design Problem

When | first visited the First Coast Promotions website, | noticed that there were several
design issues. The website’s header contains the main design issues on the website. | fixed
many of these issues in P1, where | redesigned the home page, product listing page, and
individual product page. For P2, my goal was to redesign the shopping cart phase. This redesign
included the individual product page through the five stages of checking out. There were a few
key design problems within the checkout process. For example, the overall design scheme is
inconsistent from the individual product page through the checkout pages. The checkout pages
also had an unorganized, bland look to them. Due to these inconsistencies and the unorganized
look, the website becomes difficult to navigate. By redesigning the checkout phase of this
website and integrating more design principles, it becomes more pleasing to look at, while also
making it easier to use.

Objectives

» Fix design inconsistencies

» Create a more visually appealing, easy to use checkout phase

» Improve page navigation by allowing customers to return to previous shopping cart
stages

» Give step by step feedback during checkout phase

Assumptions

| can assume that the website’s target users will want to see a site with a clean,
professional look. Users of this site may not know what they want, which means it is important
that they can browse the website and navigate easily. Because they may be browsing, they will
not be looking to use the website quickly. Although, once the consumer finds what they want, |
can assume that they would like to checkout as easily and quickly as possible.

Target Users

The target users for this site are business owners looking to promote their business with
simple promotional products. It would also be any organization or sports team looking to sell
products for their events and teams. These organizations and sports teams may request short
term websites to help sell their products and apparel.

User Tasks

» Search, browse, and check out promotional items for their business, organization, or
sports team

» View previously made short-term online stores

» Request short-term online stores to sell promotional items for your own business

User Story

George wants to promote his new business by handing out free water bottles with his
company’s logo on it at an upcoming fundraiser. He pulls up the First Coast Promotions home
page and then types in “water bottle” in the search bar. He finds the water bottle he likes and
then clicks on it. On the individual product’s page, he clicks on the “Create Virtual Sample”
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button and places his company’s logo on the water bottle. George then reads through the

product details and before clicking “Add to Cart.” He then enters his information through the
five checkout stages before purchasing 50 water bottles with his company’s logo on it.

Site Map

=

Products “ News & Videos Online Stores
Individual Checkout
Product

Create Virtual
Sample

Checkout

This sitemap is an outline of the First Coast Promotions website. On the home page, the
user will see five different navigation buttons, as well as a shopping cart button, which guide
the user to different pages.

» When a user clicks on the “Products” tab, they will be guided to a product listing page.
From there, the user can click on an individual product to see more details about it. On
this product page, users can create a virtual sample of what they want the product to
look like, as well as add it to their shopping cart.

» When a user clicks on the “News & Videos” tab, the will be directed to a page displaying
news, events, and featured videos about the company. From this page a user can view a
video, or click on any of the news or event links.

» For P2, | focused on the checkout phase, which | outlined in red above. If a user wants to
begin their checkout, they can click on the “Cart” button in the page header. They can
also enter the checkout phase through the “Individual Product” page. The checkout
phase contains five steps of entering information before submitting the order.



Annotated Wireframes/Prototype

Product Page

Product Images: Each
product has multiple
images so the customer
knows what they are
buying. They are also able
to click on other images
shown below the main
image.

Create Virtual Sample:
The customer has an
option to create a virtual
sample of their
promotional item by
uploading a logo onto the
product.

FIRST COAST Prod
PROMOTIONS

Highlighting: The “Sign In,”
“Add to Cart,” and “Create
Virtual Sample” buttons are
emphasized by using a blue or
green background and white
text. This makes them stick out
from the rest of the page.

roducts

o B \View Carl

Phone: (204) 262°WE5 | EMail: promonorm@gmail.com

< Back to Results

Share
HEEERE

Prgduct Name
Loyem ipsum dolor sit amet, -
sectetur adipiscing elit. Aenean Quantity
ismod bibendum lacreet. Proin
ravida dolor sit amet lacus Color r
ccumsan et viverra justo commodo.
Proin sodales pulvinar tempaor. Cum Shape v
sociis natoque penatibus et magnis
dis parturient montes. Material v
¥ Pricing
Quantity 10 20 50 100

Price (Each) | $0.30 | $0.25 | $0.20 | §0.15

b Imprint
> Product Detail
> Production & Shipping

Need a promo item?

One-stop source for
imprinted, embroidered
apparel and promotional

products. Featuring online

stores. View ourvideo on
promonorm.com

Read More

Newsletter S -
Submit your e-mail address to get e /,f/
the latest deals and promos. “:w:

ey .

- .

e | -
- T

Social Links Office Location
@@@ ﬁﬁm Rd, St § Jacksarnille,

Phene: (904) 2829155
Fex: {904) 2622090
E-Mal: promarermigmal oo

Proximity: The proximity of the
elements create the illusion of
3 columns, even though there
are no visible lines separating it
into 3 columns. Therefore, the
proximity of the elements in
the universal footer make it a
clean, readable design.
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Begin Checkout Phase:
Once the customer is
ready to purchase a
product, they can click on
the “Add to Cart” button
or view their cart. This will
lead through the 5-step
checkout phase where
they input their
information and submit
their order.

Progressive Disclosure:
By using this design
principle and
implementing accordion
menus, all of the
“unnecessary
information” is hidden to
reduce clutter and
scrolling.



Checkout Step 1

Step by Step Feedback and
Secondary Navigation: Not
only does this give feedback
(blue for the current form,
grey for an incomplete
form, and green for a
completed form), but it is
also a secondary navigation
menu. With exception to
the confirmation page, the
user can navigate between
phases of the shopping cart
simply by clicking on the
menu.

Fi C T Products

PROMOT NS

Design Consistency: The
overall page design is
consistent throughout. Th
makes all pages looks rela
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is
ted

and improves the flow of the

website.

Phone: (B04) 282-8155 | E-Mail: promonormi@gmail.com

About Us

Search Products

Main Navigation: This can
be seen on every page
and is the main method of
navigating through the

MNews & Videos  Online Stores

site.

Shopping Cart

< Continue Shopping

Product

Product HName

Color: Blue
Shape: Square
Material: Plastic

Change

Product Name

Color: Red
Shape: Rounded
Material: Rubber

Change

Quantity Price

50.50

Order Total:

Continue Shopping Confinue

Unit Total

Each 520.00 Remove

Designing for Error: If the
user wants to remove an
item or change the
quantity they want to
buy, this page allows
them to do so. By being
flexible, the user doesn’t
have to worry about
making mistakes because
they can be corrected

Each 55.00 Remove]

525.00

easily.

Need a promo item?

One-stop source for
imprinted, embroidered
apparel and promotional
products. Featuring online
stores. View our video on
PIOMDNOM.Com

Read More

Newsletter

Submit your e-mail address to get
the latest deals and promos.

I | submit
social Links

DI

102018, The Adverfising Specialty Insfkde®. All Righis Reserved. Privacy Palicy

Office Location

3340 Sunbearn Rd, Ste 5 Jadesarnille,
FL 32257-8531

Phone: |904) 262-9155

Fax: {904} 2682- 20902

E-Mail: promanorme@grmasioom



Checkout Step 2

Garbage In-Garbage Out:
The garbage in-garbage
out principle is based on
the observation that good
inputs generally result in
good outputs, and vice
versa. By constraining
fields into “First” and
“Last” names, separate
boxes for phone numbers,
and 2 address lines, one
can expect the user to
input good, valid data.

Constraints: There are
multiple drop-down
choosers on this page,
limiting the user to
selecting items such as
their title, state, and
country. By using
constraints, the user does
not have to type in
information, preventing
invalid inputs or errors
from occurring in these
sections.

. &

FIRST COAST

PROMUOTIONS

Products

About Us Contact Us

News & Videos

Online Stores

Shopping Cart Shipping

< Previous Step

Personal Information

|Tiﬂe b | |Fir5t Mame

| |Last MName

Work Phone

\lcampany Mama

Maobile Phone

L]

Billing Infermation

ing Information

[_|%5ame as Billing

|Add ress Lina 1

|Addre == Line 1

|Add ress Line 2

|Addre =5 Line 2

City State

T City State ¥

|F‘:-515I."Zip Cc-de| | Country

v | PostaliZip Code

Ty v

[_] ! need to include multiple shipping addresses

Continue Shopping Confinue

Need a promo item?
One-stop sounce for
imprinted, embroiderad
apparel and promotional
products. Festuring online
stores. Wiew our video on
ProMonNomLcom

Read Mare

102018, The Adverfising Spacialty Insfiuis®, Al

Newsletter

Submit your e-mail address to get
the latest deals and promos.

| | sumt
Social Links

XX

Rights Resaresd. Privacy Palicy

Office Location

348 Suriesrn Rid, Ste 5 Jacksormelle,

[FL 32257-5331

[E-Mail: pramanormi@grmail_com
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Same as Billing: If the
user wants to have the
shipping information the
same as the billing
information, then they
can just click this check
box. It will fill the fields
out automatically for the
user saving time and
effort.

Progressive Disclosure:
By using this design
principle and adding this
checkbox, all of the
“unnecessary
information” is hidden to
reduce clutter. If the user
click this, more address
fields come up so the user
can enter multiple
shipping addresses.



Checkout Step 3

Garbage In-Garbage Out:
By expanding the “Card
Number” field into 4
separate text boxes, the
user should be able to
figure out how to input
valid data.

Constraints: There are a
few drop-down choosers
on this page, limiting the
user to selecting items
such as their card type
and expiration date. By
using constraints, the user
does not have to type in
information, preventing
invalid inputs or errors
from occurring in these
sections.

FIRST COAST

PRUOMUTIONS

|
< Previous Step
Checkout with PayPal —

Phone: (804} 262-8155 | E-Mail: promonormi@gmail.com

Products About Us Contact Us News & Videos | Online Stores

Payment Information

== |
Card Mumber |

1X}C}CX |' |>C}CXX |' |X}C}CX |' |XX}C}C |

|

|F' asswornd

|Name on Card

oy

[ ]

Expiration Date

Month '| |Yeal T

Continue Shopping Confinue

Newsletter
Submit your e-mail address to get
the latest deals and promos.

Need a promo item?
‘One-stop source for
imprinted, embroidersd
apparel and promotional
products. Featuring online |
stores. View our video on

[pronnD N oL Com

Social Links

XIS

Office Location

F328 Sunbearn R, Ste 5§ Jacksamille,
FL 32257-8331
Phane {(904) 2829155

Fa: (904) 262- 25952

E-Mail: promanarmi@igmailcom

0 3018, The Acverfising Speciaity InsEhuie®. Al Rights Resarved. Privacy Palicy
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PayPal: The user has the
option to check out using
PayPal, which makes the
process faster because
they don’t have to enter
their information after
they log in.



Checkout Step 4

Designing for Error: If the
user wants to any
information before they
place their order, this
page allows them to do
so. All the user needs to
dois click on a “Change”
button. This will prompt
text boxes and drop down
choosers to show up
where the information is
shown.

FIRST COAST
PROMUOTIONS

Products

Phone: (804} 262-0155 1 E-Mail: pmn

MNews & ‘ndeos

About Us Contact Us

Online Stores

< Pravious Step

Personal Information
Mr. John Smith

Eli Lilly and Company
Work: 123-456-7801
Mobile:123-456-7801

Billing Inform

2543 Morth Washington
Indianapaolis, IN 45204
United States

Change

Shipping Information
2543 Morth Washington 5t
Indianapaolis, IM 45204
United States

Change

Payment Information
Discover
1234-56878-8123-4587
Expiration: 07/2017

John A, Smith

Change

Product Quantity

Product Name 40

Color: Blue
Shape: Square
Material: Plastic

Change

Product Name 20

Color: Red
Shape: Rounded
Material: Rubber

Change

e Submt |G

Price Unit Total

50.50 Each 520.00

30.25 Each

35.00

Order Total: $25.00

Need a promo item?
One-stop source for
imprinted, embroidered
apparel and promotional
products. Fesaturing online
stores. Wiew our video on

PO no . Com

Read Mare

MNewsletter

Submit your e-mail address to get
the latest deals and promos.

| | Submit |
Social Links

XIS

2018, The Adverfsing Specialty InsBiule®. All Rights Resarved,  Privacy Palicy

Office Location

3348 Sunbesrn A, Ster § Jacksorville,
IFL Z2257- 8331
Phane: (904) 262-9155

[P {904 262- 2552

[E-Mail: promanarmiEgmail com
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Confirmation: This whole
page is an example of a
confirmation. Before the
user proceeds, the
website asks the user to
review their information
and cart before placing
their order. After it is
reviewed, the user can
click the “Place Order”
button in the bottom
right-hand corner.

Highlighting: The “Place
Order” button is
emphasized by using a
green background with
white text. This makes it
stick out from the rest of
the page.



Checkout Step 5

Highlighting: The “Print
Receipt” button is
emphasized by using a
green background with
white text. This makes it
stick out from the rest of
the page.

Phone: {804} 262-0155 | E-Mail: promonormiTyg n1a

FIRST COAST About Us Contact Us Mews & \ideos | Orine Stores

PRUOMUOTIOMNS

Lattimer 9

Feedback: The repetition
of green and checkmark
on the page gives the user
feedback and lets them

Your order number is: 4821890587

Your order has been placed successfully!

You will receive a confirmation email shortly

know their order is
completed.

Continue Shopping
Button: Right away, the
website tries to drag the
customer back to the

e PG product listing page to

order more products.

Need a promo item?  Newsletter

‘One-stop source for Submit your e-mail address to get
imprinted, embroiderad the latest deals and promos.

apparel and promotional

products. Featuring online |

stores. View our video on
[ s Social Links

Read Vore DDA

02018, The Acverfsing Specialty nsfhuls®, Al Rights Reserved, Privacy Paiicy

Office Location

3348 Sunbearn Rd, Ste § Jadcsorville,
IFL 322578531
[Phone: {904) 252-9155

[Fa: {904 2622552

[E-Mail: pramanarmi@gmail oam
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Before and After- Product Page

~

P et e e it T
Search Products A

B 0item - Cart Phone: (804) 2829155 | £-Mask: promarerm Bgma com

On average, your HRST coasT [EiEs
5 -

branded shirt < Back o Renuis

will be kept for 5 years! Product Name e
Lorem ipsum dolor sit amet, -
consectetur adipiscing elit. Aenean Quantity
euismod bibendum lacreet. Proin
gravida dolor sit amet lacus Calar
accumsan et viverra justo commodo.

<Provous Praet | Bk 6Rentt | NedPratet> Proin sodales pulvinar tempor. Cum Shape

20 0z. Bike/Fitness Bottle - White sociis natogue penatibus et maagnis
BIK20W dis parturient montes. Material L]

== QRORO

et P et etes Quantity
bt F: wtic for ay s o ‘Create Virtual Sample
s, A Prodcs e BN Fron & L Frem Camsies wih

NG ot At . 100 s it Price (Each)

= S A R e i b s __ ¥ Pricing
E o s N {"JXE%'*
] e o e
S

Share
N HEEREE

= » Imprint
¢ Create a Virtual Sample L
A Pricing

20 0z. BikelFitness Bottle - White BIK20W > Product Detail
R - - o » Production & Shipping

st i Need a promo item? Newsletter
Submit your e-mail address to get
w Product Detail impri , T the latest deals and promos.

s Imprint products. Featuring online I:l Submit

. - stores. Wiew our video on
w Production and Shipping

AL L] Social Links Office Location

XXX e

Pl (904) 2629155
i . e g creeoe et chevees Fanc: (304) 262 20902

w Safety and Compliance

A grices ared descrigions are subject Yo chuge wiout nofce, I v price listed i ciferes farm e acha price, wewi
esity you b processing your orcke. Picees il be e e g end o dy echunge

e e g e i ey e i g, vl i E-Mail: pramanarmiSigmail oam

cammricated rice o processing Frards.

e "Maerial") Form i st may e copied, shiicaed saved, archived, o caphred

eyt e et rce. coxbio el g ekl cur s 0 2018 , The Adverfising Speciaty insfhde®. All Rights Reserved. Privacy Paficy

Need a promo item? Onlii
stores. Imprinted & ‘Submit your e-mal ackiress i get the et desls ) promos.

Embroidered Apparel e
ovapmara i mrsraeses I (>
pramaonsl prckicts. Feshring e sicre. View

video.an prormercrm com Social Links

£

Office Location

2848 Surtran R, St 5 Jacksarniie, FL
22267 sect

Phore: (504) 262.8155.

(804) 262-2082

Faax
E-Ma promanormi@gmal.cam
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Before and After- Checkout Step 1

Product Option Assistant

CMP-00 Custom Round, Square, or Rectangle Mouse Pad

Our custom round, square, and rectangle personalized
soft surface mouse pads are just a elick away! A
great promotional git or giveaway, these full color
mouse pads are perfect for sehoals, hospials.
offices, organizations, and more! Make this a smart
business investment and have your company name or
logo imprinted for an extra special touch. Grder yours
today and hand them out at your next promotional
event or fundraiser!

FIRST COAST 3 About Us Contact s | Mews & Videos | Online Stores

FPROMOTIGNRS

Shopping Cart

< Continue Shopping

Price Includes:

Imprint Method: Full Color Process

Product I Total

Product Name 520.00 Remove

Waterial Rubber Color: Blue

Shape: Square
Material: Plastic

Change

Shape: Square

Additional Information:

4

Add to Shopping Cart

Product Name 35.00 Remove

Coler: Red
Shape: Rounded
Iaterial: Rubber

Change

Order Total: 325.00

Continue Shapping Col

Need a promo item?  Newsletter
Submit your e-mail address to get
Contact Us: imprinted, embroiderad the latest deals and promos.

Phone: (304) 262-9155

Fax: (904) 2622992 apparel and promotional

E-Mail: promonorm@gmail.com products. Featuring online I:l m

Continue Shopping stores. Wiew our video on
Checkout © Review Cart Social Links Office Location
2. Billing and Shipping
3. Submit Order kd "bre Eg E

Shopping Cart Review
Image Product Name Quantity Unit Price Total

Custom Round, Square, or Rectangle Mouse Pad Delete EACH 52200 $220.00

02018, The Adverfiing Specisity InsFhuis®. Al Rights Reserved. Privacy Paiicy

Product Options Selected
Imprint Methed: Full Color Precess; Full Color Process
Shape: Square

Material: Rubber

Your Order Total
Estimated Sub Total $220.00

4\ IMPORTANT Additional fees, such as setup, imprint and shipping charges may not be reflected in your order
total. We will contact you to confirm these additional charges.

Al prices and descriptions are subject to change without notice. I the price fisted is difierent from the actual price, we vl natify you before processing your arder. Prices wil be calculated
using end of i products with difere “Total price i for merchandise only:. Prices may be exclusive of any setup charges, art ehanges, shipping
charges, state / provincial required tases, rush charges or any other addtional charges, which will be communicated prior to processing the order.

Artwork

Options: [ I need to upload artwork for this order.

SSU—

©2016, Advertising Specialty Insttute®. All Rights Reserved.
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Before and After- Checkout Step 2

Contact Us:

Phone: (304) 262-9155

Fax: (904) 262-2902

E-Mait promonorm@gmail.com

Continue Shopping .
FIRST COAST Products About Us Contact Us | News & Videos | Online Stores

PROMOTIONS

Checkout 1. Review Cart
2. Billing and Shipping

3. Submit Order Shopping Cart Shipping

< Previous Step

Personal Information
|Tr0e First” Last* Personal Information
Mr v

| | |T'n:le v | |Fi|stName | |Last Name

Company Name:

‘ |Co mpany Mams

|""“"’ | ‘""“""e Waork Phone Mabile Phone
(I

Shipping Information

Billing Infermation

Shipping Information

) Same as Biling G ;
Address: ‘ Address* B""ng Information [[] Same as Biling
| ‘ ‘ : |Add ress Line 1 | |Add ress Line 1 |

|ﬁ\dd ress Line 2 | |ﬁ\dd ress Line 2 |

|crtv . ‘ Gty

| | = e = s 7]
State / Province:” State / Provinge:”
| State/Province M ‘ State/Province M |F'osta|."Zip Code | | Country ¥ | |F'ostaI."Zip Code | | Country ¥ |
Postal/ Zip Code:* Postal / Zip Code:*
Gountry: Couniry O | need to include multiple shipping addresses
‘ United States v | United States v

Continue Shopping Continue

Multiple Shipping Addresses

Need a promo item?  Newsletter

Options: [ | need to include mutiple: shipping addresses for this order One-stop source far Submit your e-mail address to get

imprinted, embroidersd the latest deals and promos.
apparel and promotional

e R ..

stores. View our video on
2016, Advertising Specialty Instituie®. Al Rights Reserved. promonam.com Social Links Office Location

O

Continue Shopping Con

© 2018 , The Adverksing Spacialty Insfiule®. Al Rights Resarved.  Privacy Palicy
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Before and After- Checkout Step 3

FIRST COAST Products About Us Contact s | News & Videos | Online Stores

FROMOTIONS

< Previous Step

Before Page Non-Existent

Payment Information Checkout with PayPal

Card Type v |Emai|

Card Mumber
|XXXX |' |XXXX |' |X.XXX |' |XXXX |

|

|F'assmrd

|Name on Card

Cwvv

[ ]

Expiration Dats

|Mnnth "| |‘(’enr ¥

Continue Shopping Confinue

Need a promo item? MNewsletter
Submit your e-mail address to get
s the latest deals and promos.
apparel and promotional
products. Featuring online | |@
stores. View our video on

promoenarm.com Social Links Office Location

Read More 4 %Tmﬁ;}ﬁ: :5“’“““‘"

[Pz {904} 2622990
[E-Mail: pramanarm@sgrmailcam

103018 , The Adverfsing Specialty Inshuis®. Al Righs Reserved. Privacy Plicy




Before and After- Checkout Step 4

4
E-Mail: promonorm@gmail.com

Continue Shopping

Checkout 1. Review Cart
2. Biling and Shipping
3. Submit Order
Shopping Cart Review
Image Product Name Guantity Unit Price
Total
Bokt 20 Piece First Aid Kit 00 EACH $4.080
. $486.00
Product Options Selected
Product Color: Red
Waterial: Nylon
Imprint Method: Colorprint
Set-up Charge: Set Up Charge Each $55.000 $55.00
Size: 3"x112°x8"
Other: Additional Location: Additional Lecation
“Your Order Total
Estimated Sub Total: $521.00

A\ IMPORTANT: Addtional fees, such as setup, imprint and shipping charges may not be reflsctsd in your order total, We will contact you to confirm these

additional charges.

de

required taes, ruzh chargesor any

Continue Shopping Submit Order

2016, Adverizing Specialty I

tute@. Al Rights Resarved

FIRST COAST

PRUOMOTIONS

Products

Lattimer 14

About Us Contact Us MNews & Videos  Online Stores

Shopping Cart
= Previous Step

Personal Information
Mr. John Smith

Eli Lilly and Company
Work: 123-456-7801
Mobile:123-458-7881
Change

Billing Information
2543 Morth Washington 5t
Indianapalis, IM 46204
United States

Change

Shipping Information
2543 Morth Washington 5t
Indianapalis, IM 46204
United States

Change

Payment Information
Discover
1234-5678-0123-4587
Expiration: 07/2017
John A, Smith

Change

Product i Total

Product Name Each 520.00

Color: Blue
Shape: Square
Material: Plastic

Change
Product Mame 3025 Each 33.00
Color: Red

Shape: Rounded
Material: Rubber

Change

Order Total: 525.00

Need a promo item?

products. Featuring online
stores. View our video on
|promonorm.com

Read More

Newsletter
Submit your e-mail address to get
the latest deals and promos.

(| o |

Social Links

DX

Office Location

@ 2016, The Adverfising Specialty InsEhia®. All Rights Reserved. Privacy Palicy
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Before and After- Checkout Step 5

Phone: (204} 262-8155 | E-Mail: promonormi@gmail com

Before Page Non-Existent HEE?&L-"L?\'E:[ Products About Us Contact Us Mews & Videos | Online Stores

Your order has been placed successfully!
Your order number is: 4821890587

You will receive a confirmation email shortly

Print Receipt Continue Shopping

MNeed a promo item? Newsletter
Submit your e-mail address to gat
s the latest deals and promos.
apparel and promotional
products. Fesaturing online | |m
stores. View our video on

Promanam.com Social Links Office Location

Read Wore XX

122018, The Acverfising Specialty InsFhule®. All Rights Reserved.  Privacy Policy
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Reflection

There were a few key design principles | focused on when redesigning the checkout
process on the First Coast Promotions website. The first principle, which | believe impacted my
design the most, was consistency. When comparing the individual product page with the pages
in the checkout process on the original website, it looks like a whole new website. In my design,
| believe | did a successful job of fixing this major issue by simply making the page layout and
design identical from page to page.

Another key principle | integrated into my new design was highlighting. For example, it
was important that | emphasized the “Continue Shopping” and “Place Order” buttons so the
users are able to find them easily. The use of blue and green color grabs the attention of the
user, even though the buttons aren’t large and in the center of the pages.

A major part of my redesign was designing for error. Therefore, | included “Change” and
“Remove” buttons on the shopping cart page so the user could edit the items in their cart, or
even delete them. On the “Review / Submit” page at the end of my checkout phase, | included
the “Change” button as well. This way the user could make any last minute changes before
hitting “Place Order.”

| also implemented progressive disclosure at various points in the checkout process to
reduce clutter and hide the “unnecessary information” from the user. Also, constraints were
used when customer information was required. | implemented drop down menus at times so
users couldn’t make mistakes when filling out information fields.

The majority of my redesign work was making the pages look visually consistent.
Therefore, | thought this was the strongest aspect of my redesign. Following my redesign, all
the pages look related and the page navigation was improved through the secondary navigation
menu. Although, the secondary navigation menu, which also gives the user feedback of where
they are in the checkout process, may be the weakest part of my design. Some users may not
be a fan of it because it looks similar to the main navigation menu, and it is placed directly
below it. After lots of thought, it was a tradeoff because | believed this was the best solution for
the design.



